














Future Plans

“…Widing, a backup last year, gained attention…when he beat 22 other 
quarterbacks from Oregon and southwest Washington to win the Top Gun 
Challenge... Doty said colleges are keeping tabs on him.”  
The Oregonian

Today, the Top Gun Challenge continues to build on the tradition of excellence and 
reputation.  In 2009 the expansion continues as 10 planned Top Gun Challenges 
representing at least 10states will test the skills of elite quarterbacks across the USA.  
The end goal is still the same - to train young men for leadership at the next level 
and instill values that will continue to impact their lives.



Athletes

Community

 
Media

Why Join Our Team?

Before national sponsors even identify these top high school athletes, Top Gun 
Challenge allows them to create a name for themselves.  Challenge participants and 
champions include Mitch Mustain (USC), Matt Simpson (Harvard), Kodi Burns 
(Auburn), Jim Youngblood & Tyler Wilson (Arkansas), Stefan Loucks (Texas Tech), AJ 
Whitmore (Tulsa), Cody Kirby (Missouri State), Eli Cranor (Florida Atlantic), Dallas 
McCutcheon (Air Force), Ashton Glasier (Missouri), Clint Chelf (OSU), Nathan Stanley 
(Ole Miss) and many others who are in the college game today.  Top Gun Challenge 
provides an opportunity to reach these athletes before they even sign a letter of 
intent.

Due to the nature of the Top Gun Cahllenges, the events attract a concentrated and 
valuable demographic of parents, students and fans.  These spectators represent a 
niche market of sports enthusiasts, loyal to brands they see supporting their commu-
nity.  

During the Top Gun Challenge, activities and events hold the attention and time of 
these crowds longer than a typical sporting event.  Interactive exhibits and conces-
sions create a family friendly, festival-like atmosphere

A competition among the area’s top quarterbacks is sure to draw media attention.  
Nationwide, the Top Gun Challenge has been featured on SportsIllustrated.com and 
publications such as The Tulsa World, The Oregonian, The Tallahassee Democrat, and 
multiple local media outlets including specialized sports publiciations.



2008 Summer Cities 

Wilkes Barre, PA
Richland, NJ
Springdale, AR
Portland, OR
Oklahoma City, OK
Jenks, OK

2009 Summer Cities 

Lake Tahoe, NV
Chicago, IL
Oklahoma City, OK
Columbus, GA
Portland, OR
Minneapolis, MN
Charlotte, NC
Springdale, AR
Los Angeles, CA
Seattle, WA

“The event is well organized and is high caliber, and we had many people say they 
heard about our business and our product through the Top Gun Challenge.”
Rhett Lashlee , Market Director, High School Sports the Magazine



“The Top Gun Challenge enabled us to reach a niche market where we were able 
to advertise our product to a concentrated demographic.”
Ken Morrand, General Manager, Toyota Northwest Arkansas

2008 Top gun Challenge Radio Opportunities

Each station mentioned represents the top radio stations in their respective market.
All posses state wide reach of the 18-54 year old, male demographic.

Arkansas - 103.7 The Buzz.  The buzz is number 1 in reaching the male 25-54 market.

Oklahoma - 98.1 FM and 640 AM.  The Sports Animal.  The Sports Animal’s broadcast covers 
most of the state of Oklahoma and well into Texas and Kansas.

Oregon - 95.5 The Game and 1080 The Fan are the two largest sports talk radio stations in 
Oregon.



Media Stats 

Challenge  #TV Networks  #Newspapers  #Web Stories  Total Impressions

PA  2 6 6 91,111
OR  ?  2 4 1,016,089
AR  4 in Fay & LR  4 5 2,183,156
OK  4 3 4 669,723
Final  3 3 4 1,205,687
Misc. (Brentwood, TN)   1 x 2  5,924,890 x 2

Year  Attendance

Arkansas TG Challenge
2004  250
2005  400
2006  575
2007  750
2008  1000  
2004-2007 represents a 300% 

growth for the Arkansas TGC.

Web Traffic 

Month  Unique  Hits

 Visitors 

Apr  1,002  48,747
May  699  35,261
Jun  1,052  57,471
Jul  2,233  161,472
Aug  497  21,601
Sep  471  16,699
Oct  640  21,246

Year  Attendance  
Oklahoma TG Challenge
2007  500
2008  750
2007-2008 represents a 50% 

growth for the Oklahoma TGC

Portland
2008  250

Arkansas TG Challenge
2004  15
2005  15
2006  15
2007  15
2008  25

Oklahoma TG Challenge
2007  15
2008  23

Year  Attendance  
Pennsylvania TG Challenge
2008  100

Fan/community age  
35-60

Fan/community attendance 

Portland TG Challenge
2008  24

Pennsylvania TG Challenge
2008  17

Prior years included selected 

entrants for the Top Gun 

Challenge. The 2009 Top Gun 

Challenges will open entry for all 

High School quarterbacks.

Athlete Attendance

These statistics represents 

a grass movement e ort 

by internal operations and 

community support.



Contact us:

www.topgunqb1.com

Thank you for your interest in the Top Gun Challenge.  This is your opportunity 
to become a partner and help impact young peoples’ lives across America.  If 
your organization is interested in creating a valuable sponsorship in this move-
ment, pelase don’t hesitate to contact us.


